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b. less market power than it would otherwise have.

¢. more control over the price of diamonds than it would otherwise have.

d. higher profits than it would otherwise have.

Which of the following would be most likely to have monopoly power?
a. A large hotel chain

b. A local water company

c. A large department store

d. A convenient store

Which of the following is not an example of a barrier to entry?

a. Ruby's Mining Company owns a unique plot of land in Utah, under which lies the
only large deposit of Red beryl in the world.

b. A pharmaceutical company obtains a patent for a specific allergy medication.

¢. A musician obtains a copyright for her original song.

d. An entrepreneur opens a popular new restaurant.

Which of the following is true about a monopolistically competitive firm?
a. It can earn an ecconomic profit in the short run, but not the long run.

b. It can carn an economic profit in the short run and the long run.
¢. It can carn an cconomic profit in the long run, but not the short run.

d. It cannot carn a economic profit in cither the short or long run.

The two types of imperfectly competitive markets arc
a. monopoly and monopolistic competition.

b. monopoly and oligopoly. ‘ |

¢. monopolistic competition and oligopoly.

d. monopolistic competition and cartels.

Which of the following statements is n20t correct?

a. Monopolistic competition is different from monopoly because monopolistic
competition is characterized by free entry, whercas monopoly is characterized by
barriers to entry.

b. Both monopolistic competition and oligopoly fall in between the more extreme
market structures of competition and monopoly.

¢. Monopolistic competition is different from oligopoly because each seller in
monopolistic competition is small relative to the market, whereas cach seller can
affeet the actions of other sellers in an oligopoly.




