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d. $46,000.

27. Total cost is the
a. amount a firm receives for the sale of its output.
b. fixed cost less variable cost.
¢. market value of the inputs a firm uses in production.

d. quantity of output minus the quantity of inputs used to make a good.

28. Tiana sells 275 candy bars at $0.50 each. Her total costs are $125. Her profits are
a. $12.50.
b. $124.50.
c. $125.00.
d. $137.50.

29. For any competitive market, the supply curve is closely related to the
a. preferences of consumers who purchase products in that market.
b. firms’ costs of production in that market.
¢. income tax rates of consumers in that market.

d. interest rates on government bonds.

- 30. Suppose a firm in each of the two markets listed below were to increase its price by 25

percent. In which pair would the firm in the first market listed experience a dramatic
decline in sales, but the firm in the sccond market listed mi ght not?

a. Restaurants and smartphones
b. Electricity and natural gas
c. Rice and satellite radio

d. Rice and soybeans

31. A key characteristic of a competitive market is that
a. government antitrust laws regulate competition.
b. producers scll nearly identical products.
c. firms minimize total costs.

d. firms have price setting power.

32. Who is a price taker in a competitive market?
a. Buyers only
b. Sellers only




